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Introduction

I+

lifestyle Centre &=iEH L

Lifestyle Centre is responsible for providing accurate and up-to-date
product information and advice. Besides, lifestyle centre is the place to

serve as a pickup point of members’ orders.

A E O A ST RN ER A B S B R S 8. 1A,
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“Lifestyle Centre is set up for educational purpose, meeting
point and product receiving point only NOT for trading purpose ”

“HEEFROEILTHERHE, VAR,
TﬁﬁmﬁTfi% H i
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Introduction
48 Q : How frequent should we conduct seminars in our Lifestyle Centre?

FAQ

A: As needed. The frequency of seminars of the lifestyle Centre is subjected to the decision of
centre leader, but, they need to report their scheduled seminars fo the company because we
are maintaining a monthly calendar for this. Further, the company may give some

presentations or VOD’s that can be useful to their seminars.

Q: AJEHLMNMZE AT KRBT &7?
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Lifestyle Centre

Procedure
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Steps to open

the Centre
FFAETE SO P B

lifestyle Centre Procedure

GV g

Prepare Centre
according to the
MERIE]

R 5 T2

Approved to open
the Centre
(Temporary/ General)

PerEE oL
(Rt —fi%)

Contract
49
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Notice
EE

Centre Location

H 0 3

Lifestyle Centre Procedure 4% F O P8P

1. Find a suitable location to set up Lifestyle Centre
KEEE ORISR
2. Make plans for opening Lifestyle Centre
g El X
(Area, Take photograph of Lifestyle Centre for both inside and outside)
(X, HORFSEIERR)
3. Submit detailed information about Lifestyle Centre to the company
REeEAREFEP OFMER LR AT
4. In case the request is approved
EokHtER
5. Submit application form for set up Lifestyle Centre
BB RE
6. Decorating the Lifestyle Centre
it 53RO
7. Let the company investigate your Lifestyle Centre decoration
ARMER LR
8. Official open of the Lifestyle Centre )
ERE L 4FH O gloms
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Approval Condition
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Approval

Condition
L&A

There are 2 types of Lifestyle Centre

PAFHE

Temporary Lifestyle Centre
gao - 640 H

(6 Months)

| Jt‘\

T

General Lifestyle Centre

—fPL - 14

(1 Year)
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Approval
Condition

v - Applicant must be certified by Leader clubs
e 5 N\ AU R R FE A E

Conditions for Temporary Lifestyle Centre & I} H /(> k44

Applicant must gain at least 700,000 PV of Personal PV and 4,300,000 PV of Downline PV

HiE#E 2/DFET05 M ANPV543075 T 4PV

*At least one of above conditions EH 2 —%4

o . . \)
2. Conditions for General Lifestyle Centre ﬂfﬁ HH lb‘%ﬁ:
Applicant must maintain the position of Sales Master or above for 3 times within 6 months before set

up General Lifestyle Centre

HIREE T A NEDBERTF 3 IKIEXRIT
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Notice for opening
a Lifestyle Centre

EMVAEFEF OB IER




1. The centre leader will be responsible in obtaining the necessary government permits to

Notice

operate the centre on behalf of a person or corporate from a government agency under

the following purpose (Providing consulting services, consulting and training services on

Commercial Registration

CEar

maintenance health, beauty, business administration, commerce included manufacturing,
marketing and distribution). The company will provide a certification to prove that the

branch is an authorized lifestyle Centre.

L FOLAFNRARRALENBIFFATIE, RE-ARSIBUF
PRI AN RBRA T T B TETHO GREZEFRE, XA,
TrREHE, mlERkS, FRMEIIRSEERE, EHMD
H) o ZAFRIRMLEY, IEWZD AT RERRAEREF O,
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Notice

Returns to Training

A IEIE

2. General commission and centre commission will be paid separately.

— AN AN HCE R 0 3 SAT

Payment method for Lifestyle Centre A= 3E H OMF 3K 7 2K

- General Person : Transfer to personal bank account

—HRN: FIK B NARAT P
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Nejdlel=)

Trading within the Centre
FL N5

3. Trading is NOT allowed in Lifestyle Centre (cannot buy and sell product).

Lifestyle Centre is set up for educating people about the company and the products

and also, set up as a product receiving point so that people can receive product faster.

3. AT LA TIFRET A H OARESRE i) o AW LRI RN T HE A
KT DA NG, BB RS, DUEAATTRENS S PRI SRAT 7 i
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Nejdlel=)

Centre Location
Hf Ml S

4. The location of lifestyle Centre must not be set up in a place originally for residential

purpose , shopping mall or first floor of a property.

4. RO R SRR EA ORI TEB MR, mpsir— R .
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Nejdlel=)
HE

Centre Location
O Hb

B[
B 1]

[ .33

Commercial Building

9N

Appearance AR
- Close to road g T 5 4%
- 3 floors (normally) it ¥ 3JZ 14

Condition %ﬁ:

- Can be used for Lifestyle Centre but
ground floor is not allowed

A RAB O R, (EANREAE —
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Notice
EE

Centre Location
EEPY: (e

Shopping Mall 3%

Appearance #hF&
- Department store, trading area

BB, nBAHX

Condition &4
- Not allowed to use as Lifestyle

Centre

RACYFE A 3 L
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Notice

Centre Location
HoC b S

Limitations of Set up Lifestyle Centre
WOLAE I 0 B BR A

1. Not allowed to set up Lifestyle Centre in shopping mall

AR BRILERIIN

2. Not allowed to use your residence as Lifestyle Centre (condominium, apartment, etc.)

Because it may disturb neighbours

ARHFRLAEFEEBX  (Fl: AE) FASEWAE

3. Ground floor (close to road) is not allowed to use as Lifestyle Centre

A SCVFER B — BB

4. The size of Lifestyle Centre should be 80 - 300 sqm2 (25 - 90 pyeong)

Hb K/NRLZEETE 80 - 300sqm2 HITEEHN

5. Interior and exterior decoration, please refer to the provided guideline

A5 ZAREL IR T E

)
ofoms
.

Lifestyle Centre



Centre Decoration
Interior & Exterior Guide

LI RE



Centre

Decoration
HR 03T

Interior & Exterior
ENESEC )

Company has provided standard guideline for decorating lifestyle Centre. Sample
pictures of signboard, banner, outer door sheet, poster and name card are also provided
in the guideline. Moreover, product (POP) should be displayed inside the centre only and

trading in Lifestyle Centre is strictly not allowed ”

“NEINEBLEETORME T IR TSP OFPHMERME T HE
L, BEE, SMTER, R RHE A WA, FRRRRNAER
FEFLAN, PREIEEAFH LTS
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Centre

Decoration
HRCN 3T

Exterior = 4h

External Signage is very important in showing the Atomy Imagery. Hence, everyone
should follow the regulations when installing the signage which include a specific size
and color combinations. There are two design choices that we recommend for the
banner, TYPE A uses a blue background (Pantone 2995C) and white font color. For TYPE

B, it's white background and uses a blue font color (Pantone 2995C).

NEIREN T B RS EREERIEZERE. EHit, REBEFERT
MEEHEMIRER, B PANETHE. BHMILITERE, F11H#
#FHtEmE, TYPE AfREEE R (Pantone 2995C) MR E&FM4AE,
Xt FTYPE B, ERAEER HERAEEFHFRIE (Pantone

2995C) . okﬁ%
”
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Centre

Decoration
2SS

Exterior ZE 4

Atomy Signboard PES T ype A)

www.atomy.com/sg

o ATOMY
oo Lifestyle Centre

Tel: 65-xxxx-XXXX

0(1/0@ ATO MY i i

Lifestyle Centre

Tel: 65 - 000-XXXX

Bl cevivoko SIZE:450cm x 95em Font: NOTO Sans CJK KR

NOTE : The signboard design above serves as a general guide. As requirements varies by state, therefore please refer to
Atomy Co.ltd Marketing Department for your design before proceed further. Al file will be provided to approved centres.

VR DR A OB — RO . TR E R R, FE e — S5
T fAtomy Co. LtdmiH#BETRIT.  ALCIRHR A VIEF 0. gloms
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Centre Atomy Signboard 3.2 2 Hi 8 (Type B)
Decoration
W03 T

atoms
i

Exterior ‘& 4}

<=04H>»

www.atomy.com/sg www.atomy.com/sg

Tel: 65000000 Tel: 65-XXXX-XXXX

NOTE : The signboard design above serves as a general guide. As requirements varies by state, therefore please refer to Atomy Co.ltd
Marketing Department for your design before proceed further. Al file will be provided to approved centres. )
qiomse
VER: DL R BT IR ROk, i TR, L — 2 T RAomy CoLudiiiits
Bt ACCHERHRBE IE Lfestyle Centre




Centre Atomy Signboard .25 2 B (Type C)

Decoration
H 3SR

toms
(_~

Exterior 2 4

ATOMY ATOMY

Lifestyle Centre Lifestyle Centre

www.atomy.com/sg  Tel: 65000000 www.atomy.com/sg  Tel 65-XXxx-XXXX

)
atomsz
£ ol

NOTE : The signboard design above serves as a general guide. As requirements varies by state, therefore please refer to Atomy Co.ltd

Marketing Department for your design before proceed further. Al file will be provided to approved centres.

)
EE: UL EEA B EA— B bsE . BT ERRE R, REEE B —5 7 f#Atomy otoms
Co. Ltdmidg#hit T it . ALSCHRE R AL D AE O C/
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Centre

: OUTER DOOR SHEET #}[J[H
Decoration
O SE When making a color for outer door sheet, it is recommended to have a
Exterior & 4} translucent finish with the exclusive Atomy logo maintain a simple and

minimalist design. If it is necessary, the size of the door can be adjusted but

make sure fo comply with the regulations.

OGN IR EBE R, B P RS 328 SE R AT 2B W
IR IEACTE, favdimfags. WA BE, Al LURE TR, H
LA RAT S ME -
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Centre Entrance of Lifestyle Centre EVEFROA

_

Decoration
H L

Exterior = 4}

2100

| ovm G abma  omm okmm || donm  okme coom  okmm  come

APP. Pantone 2995C Sheet FIN Material #4 %} : Fog Z/Translucent %% FA

APP. Translucence Sheet FIN. Size X5} : 400MM Above Horizontal Stage
qtomse
[ d
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Centre
Decoration INTERNAL BANNER PN &1

=8 B3 ) : : : ;
As the name suggests, the use of internal banner is for Lifestyle Centre’s
Interior =13 premises only. It is better to install it above the center of the stage for

better visibility and to maintain the corporate image.

Fi&EX, ASEENERMGER TEER OCNIAR. RIFFE
TERAEFER O L, LUETIFM T EIFLEREWTR,
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Cent Suggested Wall Colors
entre

—i AT\ ) £ S'z % %l
Decoration B IR EE
A

Interior = N

WHITE

BLUE ACCENT

Note : This above serves as guide for the theming of Lifestyle Centre which includes the exact measurements, color

combinations, font, font size, and sample look for compliance. These collaterals shall be produced by the centre.

ER: UEEVAEFETOEBNES, RhafiEmileE, sieds, 748, ?M—‘ﬁd\?‘rﬂﬁﬁ%
AT A XL A7 OLTgmi
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Centre
Decoration Chairs T

L3RR
Interior = P ﬁ ﬁ &

WHITE & BLUE & BLACK

Note: You can use any type of chair for the centre but we require you to standardise the colour of the chairs. Please

refer to the above colour requirements.

VERE.: BT DUE BT 2R B R 7, (HFRATTEE SR A8 P AR YA O T I i i%%%%iﬁféﬁég%
GLT}m;
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INTERNAL POSTERS PN 53R

Internal posters included the company motto, vision and mission of the company, the role

Centre

Decoration
EPJ&\§§?§ of lifestyle Centre, the mission statement of the Llifestyle Centre as well as its code of

Interior % ethics. For some details like the company motto, vision and mission. You may check our
website (www.atomy.com/sg) and download the copy on the resources folder. Using

your own format is strictly prohibited.

N IR AR AR R A, BRI GEay, AT ORI AT, EETOr
i B 5 NN XTSI m R, IR A

AT LA B FATHIM S, Gvww. atomy. com/sg) FF N YR I 1 &
Ao RS EE IR B 2R
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Centre

Decoration
HC R

1 3 Bl

R

Poster fE

atoms - .
atomse atoms
o ==z
Interior %574 ATOMY ATOMY
SKIN CARE 6 SYSTEM EVENING CARE 4 SET
The essence of the most advanced biotechnologies 365 D_5¥5 of Home Sp_a ) g Healthy Teeth with
foryadrakdn nf.“.’»"l’s'f’.‘.’;"lﬁ"i’.fi?éZR‘&'%::&:?.’:‘J‘M Ato my Tooth pa ste

Note : Poster will be provided by the company to approved centre.
IR RN REEREER ZNPC
<)
qiomse
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Centre

Decoration
R0 35 T

Interior == A

ok
Company Motto

Cherish the Spirit
Create the Vision
Follow the Faith

Serve in Humility

Vision

Customer’ Distribution
Success HUB

Poster

Role of Center Leader

at Education Center

Atomy Education Center is the first line of member
management for its role as a Member’s Hub

Atomy Education Center provides members with benefical information to
enhance profit and convenience of s menbers,
The role of the Center Leader that Atamy expects of is as follows:

“A Friendly Center Leades

The mast valuable asset Atomy hass each and every one of s members.
Every member must feeLthat they are treated valuably and
therefore must respond to customer’s query withfriendliess.

“A Smart Center Leader”

Education Center s an education field to provide valuable information toits
members and therefore the Center Leader must always be capable o relzying
information aceurately and possess precise understanding of s operations.
Accordingly the Center Leader must have full knowledge of Atomy business in
order to provide correct information tots members,

“A Fair Center Leader”

Atsmy Center ranages information of many members and hence must
securely manage its member's information n a cear manner fo its members,
wihile forbidding enticement o or gathering of members through the infernet
and other Mlegal activites.

| 3 g

Mission Statement of
Education Center

“Our Promise”

1,We shall

2We shall not decline customer’s request with 2 “NO™ .

3.We shall try our very by
We shall uplift service image of Atomy with friendly and gentle service,

5We shall think from the viewpaint of the customer and respand with firm
attitude and gentle expressions,

W shall wark hard ta attainfull knowledge and familiarity in order to
respond to customer's query accurately,

7.We shall comply with Atomy’s Code of Conduct.

8We shall take pride as personne of Atomy and equip our mind with
reasoning that conforms to Atomy's Code of Canduct based on principles.

9:We shall form teamwork with pasitive spirt and develop atitudes that
uphold mutual respect.

Code of Conduct

Atomy members shall upkeep
“principle driven mindset” as the leading
code of conduct for their business practices.

1. Atomy members shall upkeep “princple driven mindset” as the leading
code of conduc fo their business practices.

2. Atomy members shallreject “profit driven mindset” that breaks down
rust between members.

3 Atomy members shall na trade personal connection in any way,
by recruiting members between members, change member lineage,
use fictitious name, etc.

& Atomy members shall ot perform any form of monetary exchange
between its members, cash or credit cand, except direct transaction
‘with companies,

5 Atomy members shall drive out and be strictty forbidden from all forms
of disorderly conduct while performing business activities, such as solicting
inappropriate relationships, dinking, etc, between oppasite sexes that may
‘cause public criticism..

&, Alomy members shall not make unnecessary purchase comparable to
“bettng’, such as intentianal. price breaking, dumping, and other
activites that disrupt genuine cansumption and genaine resale.

7. Atomy members shallworic upon the uncompromising coniction that
“the history of network marketing shall be rewritten by Atory”, and lead
the standard for topeer distribution culture.

8. Alomy members shall.endeavor t establish perfect distribution ethics.
Ethics are notrelative but absolute!

9, Inthe case of breach of Code of Conduci, none shall cbject tothe decision of
*Committee on Standards of Conduct”to impose due penalties,

Note : Poster will be provided by the company to approved centre.

R ALK S HR IR BRI A
oo
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Centre

Decoration
g

Frequently Asked Qns
AL

Q : Do the company require a minimum number of LCD/ Laptops/ TV/
Projector per Lifestyle Centre?

A : The company does not require any minimum the number of equipment that will be
used by the Llifestyle Centre. This decision is based on the centre’s discretion. They are free

to decide on the number/brand/type of equipment, which they think will be beneficial for
the respective members.

Q: ARARME—NMEFHOLAZRDTES DHERLCD /EICAEM/
AL /TECBRATLIG 2

Ar i wBCBEE RS O L AU T A B D B XA R E R T
IR E o ABATTRTBL B Hydth sk g Be 8 BOECR/ dh /2R, AT TN IR AT A
TH BRI
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Centre . Business Cards P44
Decoration

N S Business cards are used to introduce yourself and Atomy to all the members and future members.
L B
It is the basic medium for communication and must be presented well that’s why a standard
formatting is given - specific font type, font size, and scale. If your contact details are long,
spacing and size can be adjusted as long it does not affect the total image of your card. Do not

use designations in your name to avoid confusion with other members.

& T A R AMARR AN B CAZ A ERIEER ALY, DR
gL, XN A MARHERS R - KR TSR, RN .
RERIRRTT ARG, A RS AT LABEI 5, Ao i iR mEg. A
R0 44 - Rt G 15 HAL R 5 TRV
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Centre

Decoration Business Cards I MV.44
B0 26V

/) www.atomy.com/sg
Sharon rose master ATO MY

Atomy Center

1 Commonwealth Lane #02-20

One Commonwealth Singapore 149544
Tel : +65 6659 2278 Fax: +65 6659 2998
Mobile : 6659 2278

E-mail : sg.atomy@atomy.com.sg
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Centre o
Decoration Business Cards hdjikfé }ZIL‘

I:P J&\%?ﬁ Font Used f# F§ &4&

www.atomy.com/sg

OTorn/% Name #£44 Contents § %5
L.

Notosans Korean Notosans Korean
Sharon rose master ATOMY
(Bold) (Regular)
Atomy Center
1 Commonwealth Lane #02-20 . . .
One Commonwealth Singapore 149544 Size j(/J\ . 25p'|' Size j(/J\ . 2Opf

Tel: +65 6659 2278 Fax:+65 6659 2998
Mobile : 6659 2278
E-mail : sr.atomy@atomy.com.sg

! ! Tracking : -20 Tracking : - 20

Horizontal scale : 95% Horizontal Scale : 95%

Content A&

lifestyle Centre Name H1.0r itk 44:
Address HiliE: Number 515/ Fax Number 1% E.5 / Mobile Number #1515 / Email Address FE, 1[5 b1k

)
ofoms
.

Lifestyle Centre




THANKS!
51T !

Contact Details BXZ& AR
65 6659 2278

§ www.facebook.com/AtomySGP
sg.atomy@atomy.com.sg

www.atomy.com/'sg



